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Region of The New Asia
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Countries of The New Asia
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% GDP Growth 1990-2010

China 1,553 Singapore 478
Japan 92 Hong Kong 192
India 445  Philippines 351
South Korea 279 Vietham 1,537
Indonesia 518 Bangladesh 271
Talwan 236  Sri Lanka 520
Thailand 273 Myanmar (Burma) 62
Malaysia 441 Cambodia 348

USA 169 AsiaAverage 2172
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Foundations of Asia’s Regional Strength

¢ Globalization

¢ Cultural Similarities

& Large Populations, Growing Middle Class
¢ National Ambitions

¢ Global Communications and Awareness
# International Business Organizations

DN Business
R Strategies
PaPE International




Principal Asian Trade Organizations

¢ Association of Southeast Asian Nations (ASEAN)

% ASEAN-China-Japan-Korea Cooperation
Regime (ASEAN+3)

¥ East Asia Summit (EAS)

¥ South Asian Association for Regional
Cooperation (SAARC)

¥ Asia-Pacific Economic Cooperation (APEC)
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Five Factors for Assessing
Growth and Opportunity in Asia

¢ 1. Resources and Geography

@ 2. Government

& 3. Technology, Innovation, Entrepreneurship
& 4. Competitive Business Practices

¢ 5. Cultures and Social Institutions
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Resources and Geography
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Government

& Size, Complexity, Style
¢ Ease of Doing Business
¢ Rule of Law
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Ease of Doing Biz Rankings of 189

Singapore 1 China 96
Hong Kong 2 Vietnam 99
Malaysia 6 Philippines 108
South Korea /7 Indonesia 120
Talwan 16 Bangladesh 130
Thailand 18 India 134
Japan 27 Cambodia 137
Sri Lanka 85 Myanmar 182

USA 4
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Corruption Perception Rankings of 177
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Technology, Innovation, Entrepreneurship

¢ Educational Institutions
@ Government Support
& Clusters

& Internet Access
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Innovation Rankings of 142
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Internet Users, % of Population

South Korea 82.7 Philippines 33.0
Japan 80.0 Thailand 27.4
Singapore 77.2 Indonesia 22 4
Taiwan 70.0 Sri Lanka 11.8
Hong Kong 68.0 India 10.2
Malaysia 61.7 Bangladesh 3.5
China 38.4 Cambodia 3.1
Vietnam 34.1 Myanmar 0.2

World 32.7 USA
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Competitive Business Practices

¢ Burdens of History and Power
¢ Connections That Count
¢ International Trade Development
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Competitiveness Rankings of 148

Singapore 2 Indonesia 38
Hong Kong 7/ Philippines 59
Japan 9 India 60
Talwan 12  SriLanka 65
Malaysia 24  Vietnham 70
South Korea 25 Cambodia 88
China 29 Bangladesh 110
Thailand 37 Myanmar 139

USA 5
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Cultures and Social Institutions

& Collectivism
& Religions and Philosophies
¢ Education
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Major Challenges for Asia’s Future

& Infrastructure

% Soclal Unrest

¢ Urbanization

% Governance, Corruption
# International Conflicts

% Demographics
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Population: Median Age & % Over 65

(Ranked by Fertility Rate)

Philippines 23
Cambodia 24
Malaysia 27
India 27
Bangladesh 24
World 29
Myanmar 28
Indonesia 29
Sri Lanka 31
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Hong Kong
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Strategies for Success in Asia

¢ Bulld Relationships

& Set Targets and Goals

@ Study and Prepare

¢ Establish a Local Presence Early
&% Take the Long View

¢ Be Patient and Persevere
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Successful Negotiations

& Start Socially

% Present an Overview

@ Keep Documentation Simple But Clear

% Be Patient, Maintain Harmony

¥ Never Underestimate the Language Barrier
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Contact

&% David James
Business Strategies International
djames@Dbsicorp.net
http://www.bsicorp.net
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